TL;DR Most hooks optimise for attention, not intent. The Hook Intent
Matrix helps you pick hooks that match where the viewer is in the
funnel - so you get fewer “wrong clicks” and more qualified
conversations.

1 Why “viral” hooks can hurt your funnel

If your hook only optimises for “stop the scroll”, you can accidentally buy:

e The wrong audience (high engagement, low conversion).
e The wrong expectations (high clicks, fast bounce).
e The wrong signal for the algorithm (it keeps finding more of the wrong

people).

This is why we pair hook strategy with funnel intent and measurement:

e Funnel blueprint: https://instavar.com/blog/funnel-
tactics/Short_Form_Funnel_Blueprint From_Hook to_Checkout

e Measurement framework: https://instavar.com/blog/paid-
analytics/True_ROAS_Incrementality First Paid_Social Measurement

2 The two dimensions: intent x awareness

2.1 Funnel intent (what the content is supposed to cause)

Pick one primary intent per post:

e Awareness: “| exist” (reach + recall).

Consideration: “I'm the best option” (trust + differentiation).
Conversion: “Take the next step” (DM, form fill, checkout).
Retention: “Stay and repeat” (community, repeat purchase).

2.2 Audience awareness stage (what the viewer already knows)

Your hook should match the viewer's mental model:

e Unaware: doesn’t know there’s a problem.
e Problem-aware: feels pain, no clear solution.
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¢ Solution-aware: knows solution types, not options.
e Product-aware: knows your category/brand exists.
e Most-aware: needs timing, proof, and an offer.

3 The Hook Intent Matrix

Use this as a starting point (then refine with data).

Intent \ Problem-  Solution- Product- Most-
Unaware
Awareness aware aware aware aware
Pattern Pain mirror
, . Category Why us  Proof
Awareness interrupt + +“you’re not , ,
. o ., reframing  exists montage
new belief”  alone
. . "Here’'swhat Myth- Comparison Case Objection
Consideration Y , .
changed busting frame study handling
Curiosity CTA
, , 4 “If this is Offer Risk Scarcity +
Conversion (micro- . .
. you...” CTA  mechanics reversal deadline
commit)
. ., ., “Insiders
_ Community Next step” Advanced Upgrade ,
Retention _ _ . only
ritual checklist tips path
drops

For hook formats and examples, start with:

e https://instavar.com/blog/creative-
hooks/Creative Hooks That Stop_the Scroll

e https://instavar.com/blog/creative-
hooks/YouTube Thumbnail Hook System 2025

4 A hook scoring rubric (so you don’t guess)

Score each hook 1-5:

1. Clarity: do they understand what this is about in 0.5-1.0s?

2. Specificity: does it target a particular pain/outcome?

3. Credibility: does it imply proof (process, numbers, authority)?
4. Intent alignment: does it match the CTA you want?

5. Platform fit: does it respect TikTok/Reels/Shorts constraints?
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If you want a platform-specific checklist for that last point:

e https://instavar.com/blog/platform-
playbooks/Platform_Native Test Plan_TikTok Reels Shorts

5 Testing protocol (weekly)

1. Pick 1 offer + 1 target audience slice.
2. Create 3 hook variants:
o One pattern interrupt
o One pain mirror
o One proof-first
3. Keep the rest constant (topic, CTA, length, cadence).
4. Run long enough to exit “launch noise”.
5. Ship the winner into a funnel asset (landing page, lead magnet, DM script).

To connect hooks to business outcomes, you need clean measurement:

e UTM conventions: https://instavar.com/blog/paid-
analytics/2025_UTM_Naming_Convention_for_Social_Ads

e Analytics dashboarding: https://instavar.com/blog/paid-
analytics/2025_Social_Media_Analytics_Playbook

e Hook testing cadence: https://instavar.com/blog/creative-
hooks/Hook Testing_Cadence A_12_Week Rotation_System

6 Call-to-action

If you want help building a hook library + iteration system, see the programme
hub:

e https://instavar.com/blog/creative-hooks

Last updated 17 Dec 2025. Drafted the intentxawareness matrix, scoring rubric, and
a weekly testing loop.
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